
EMAIL SOURCING DATACARD
SELECTING AN OPT-IN LIST

About Our List Sourcing
With over 700 different lifestyle, demographic and other essential segments to target your prospects, 
Unik Advertising will work with you to create the highest performing pool of responders at the best 
possible rate. Our goal is your increased return on investment.

Each verified record is cross-referenced against a proprietary database to remove duplicates, enhance Each verified record is cross-referenced against a proprietary database to remove duplicates, enhance 
behavioral data and provide the best-known email account for your prospects and highest responding 
lists. All addresses are opt-in confirmed and CAN-SPAM compliant and each campaign includes a 
CAN-SPAM guarantee.

A sample list of the 700+ selects are on the following pages. If you are interested in a demographic that 
you do not see, please contact us and we’ll do our best to meet your needs.

Services Include
 • Custom reporting for open rates and link click-throughs for each campaign
 • Guaranteed 100% deliverability
 • HTML broadcast



EMAIL SOURCING DATACARD
OVER 700 DEMOGRAPHICS
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LIST SOURCING INFORMATION
With over 220 million consumer email addresses and more than 65 million business email addresses, 
your future responders are only a click away. Use Unik Advertising for your opt-in email marketing, and 
take advantage of an active and powerful network of websites, surveys and self-reported data that 
targets your future clients and customers.

Emails are scrubbed monthly to remove non-responsive and non-deliverable addresses, ensuring every 
deployment uses the cleanest, most up-to-date records available. And all addresses are opt-in confirmed 
and CAN-SPAM compliant.

LIST DETAILS



APPENDIX A 
CAN-SPAM ACT OF 2003 (REV. 2008)

UNIK’s e-mail lists adhere to all aspects of the Can Spam Act and are 100% compliant with the 
regulations it sets forth.  The following are the main points of the Can Spam Act, which:

 • Prohibits the use of false or misleading headers.

 • Forbids mailing through open relay servers and incorrectly configured mail servers.

 • Outlaws the use of deceptive subject lines.

 • Requires a clear and concise opt-out mechanism within every commercial email for both the 
    advertiser and the list owner. Both the advertiser and the list owner must honor removal requests 
  within 10 days of receipt.

 • Requires the inclusion of a valid physical postal address within every commercial email for both 
  the advertiser and the list owner.

 • A copy of the Can Spam Act can be found at www.spamlaws.com

COMPLIANCY INFORMATION



APPENDIX B

Example A

SAMPLE EMAIL, BANNER ADS AND SURVEYS
Any permission-based database developed on behalf of our clients is typically a result of generating a 
highly targeted, highly efficient e-survey that is incentivized to encourage completion.  Below you will find 
sample e-surveys that have helped shape the database used for a successful campaign.

We sometimes start with an email used to drive survey responders, such as the example you see below 
(links and client-identifying information has been removed in compliance with NDA).



APPENDIX B
SAMPLE EMAIL, BANNER ADS AND SURVEYS

Other times, we use a banner ad placed on a partner site to drive traffic to the survey, 
such as EXAMPLE B.

EXAMPLE C is a sample of a survey used to gather information:

ÊXAMPLE B         EXAMPLE C>



APPENDIX B
SAMPLE EMAIL, BANNER ADS AND SURVEYS

Below is a list of some of the partner sites that have contributed to the database or have accepted place-
ment of banner ads to drive traffic to the surveys.



APPENDIX C
OTHER FAQ’S



APPENDIX D
WHY DOES GOOGLE ANALYTICS SHOW 

DIFFERENT SITE TRAFFIC?
There are many different tracking systems out there other than Google Analytics and, for clients that 
really want to track stats and know what’s “real”, it takes (1) using multiple services to see the varying dif-
ferent numbers and (2) deciding for yourself which numbers you’ll go by. 

They’re all going to be real numbers from real statistics from the server and counters/stats trackers on 
the pages, but the way that each service gets their numbers affects their count. 

Google Analytics, for instance, is famously pessimistic and will show counts that are lower, sometimes by 
a third or more vs. what other stats trackers report for the same site and same time period. This is due to 
a number of reasons. 

If you’re using Google Analytics to verify tracking reports, you may see sharp discrepancies, which is a 
common occurrence in the industry. 

Below are five independent articles about the issues with Google Analytics: 
 • Can you Trust Your Google Analytics Data? -  
    http://www.blastam.com/blog/index.php/2013/02/can-you-trust-your-google-analytics-data

 • MOZ Q&A Forum – Google Analytics Underreporting - 
  http://moz.com/community/q/google-analytics-underreporting

 • Why is Google Analytics Inaccurate? - 
  http://blog.crazyegg.com/2013/01/31/why-is-google-analytics-inaccurate/



APPENDIX D 
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APPENDIX E
PRIVACY SUMMARY (IN “LAYMAN’S TERMS”)



APPENDIX E
PRIVACY SUMMARY (IN “LAYMAN’S TERMS”)
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